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Usability - Folgen schlechter Usability-
Erfahrungen

Frust, Arger, Infragestellung, etc.
kein Auffinden von Informationen auf der Webseite
untibersichtliche und nichtssagende Navigation

schlecht lesbare Schrift
aufdringliche Werbung und Empfehlungsfenster
Verzicht auf erneute Produkt-/Servicenutzung




= Usability - Folgen guter Usability-
Erfahrungen

- Zufriedenheit, Freude, Wiederkehr, etc.




= Usability - Relevanz

- Kostensenkung

— Entwicklungskosten und -zeit

— Vermeidung von nachtrdglichen Anpassungen
— Senkung der Wartungskosten

« Steigerung der Besucher-/Nutzerzahl der
Webseite/des Produkts
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Usability - Textverstdndnis (1)

Lesen des Textes ,Understanding Usability and
Conversions” (http://www.netpaths.net/understanding-website-

usability-conversions/)
Einfluss der Usability auf Umsatz?

Einfluss der Usability auf
Suchmaschinenoptimierung?

etc.



http://www.netpaths.net/understanding-website-usability-conversions/

= Usability - Karikatur-Analyse

LIE COULD DESIGN THE
PRODUCT WITH A SIMPLE
POINT- AND-CLICHK
INTERFACE ..

)

B-Mait SOGTTADARSEFADLCOH

5

5 Adtm

OR (JE COULD REGUIRE THE
USER TO CHOQSE AMONG
THOUSANDS OF PODRLY
DOCUMENTED COMMANDS,
EACH OF LIHICH MUST BE
TYPED EXACTLY RIGHT

ON THE FIRST
TRY.
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MAKE IT
S0 THEY
HAVE TO
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AFTER EVERY
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= Usability - Textverstdndnis (2)

« Lesen des Textes ,How Obama Raised $60 Million
by Running a Simple Experiment”
(https://blog.optimizely.com/2010/11/29/how-obama-raised-60-

miIIion-bv-runninq-a-simple-experiment/)



https://blog.optimizely.com/2010/11/29/how-obama-raised-60-million-by-running-a-simple-experiment/

JOIN THE Email Address Zip Code
MOVEMENT o ? i Button

CONTINUE 7 WEBSITE
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Which button do you think had the
highest sign-up rate?

Button Variations

JOIN US NOW



http://optimizely.wpengine.com/wp-content/uploads/2010/11/learnmore.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/learnmore.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/signupnow.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/signupnow.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/signup.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/signup.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/joinusnow.png
http://optimizely.wpengine.com/wp-content/uploads/2010/11/joinusnow.png

Which media do you think had the
highest sign-up rate?

https://www.flickr.co
m//photos/optimizel
y/sets/72157625300
462626/show/

Media Variations
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https://www.flickr.com//photos/optimizely/sets/72157625300462626/show/

= Usability - Textverstdndnis (2)

« Lesen des Textes ,How Obama Raised $60 Million
by Running a Simple Experiment”
(https://blog.optimizely.com/2010/11/29/how-obama-raised-60-
million-by-running-a-simple-experiment/)

— Experiment-Rahmenbedingungen?
— Experiment-Ergebnisse?
— etc.

®Q
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https://blog.optimizely.com/2010/11/29/how-obama-raised-60-million-by-running-a-simple-experiment/

z::“':"f" Variation
Button Original
5/5 Learn More
et 203 e con 0
Join Us Now
Sign Up Now
Media Original
5/5 Family Image
—_— Change Image
Barack's Video
Sam's Video
Springfield Video

Sign-up rates of buttons and media

Combinations (24) Page Sections (2)

Download: [l xvL Elcsy Bl1sv | © Print

Est. conv. rate Char-\m s ki Conv./Visitors 2

: BeatOrig. > Improvement > :
7.51%202% -— i+ — —  5851/77858
8.91%+0.2% - s R 100% 186% 6927177729
7.62%£02% -+ i+ 73.5% 1.37% 5915/77644
7.34%£02% - 4+ 13.7% -2.38% 5660 /77151
8.54% £ 0.2% - {+ —_ —  4425/51794
9.66% £ 0.2% - = 100% 13.1% 4996 /51696
8.87% £ 02% - {+ 92.2% 3.85%  4595/51790
7.76%£0.2% - B i+ 0.04% -9.14% 3992 /51427
6.29% +0.2% -— i} i+ 0.00% -264%  3261/51864
5.95% +0.2% -l 4+ 0.00% -30.3% 3084 /51811
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The winner of the button and media
combination

JOIN THE Email Address Zip Code LEARN MORE
MOVEMENT

CONTINUE WEBSIT

Folie 13



= Usability - Durchfiihrung eines Usability-
Tests an einem Firmenbeispiel

https://www.usability.de/leistungen/u
x-testing-nutzerforschung/usability-
test.html
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https://www.usability.de/leistungen/ux-testing-nutzerforschung/usability-test.html

= Usability - HA
« Welche Methoden gibt es zur Messung der
Usability?

— Kurzvorstellung von je 2 Methoden in wenigen
Sdtzen (Methode 1-16: http://www.onlinemarketing-

praxis.de/web-usability/usability-test-16-methoden-zur-messung-der-

usability)

@ @ Folie 15


http://www.onlinemarketing-praxis.de/web-usability/usability-test-16-methoden-zur-messung-der-usability
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= Kursfotos (2)
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